
Verizon (GTE) Service Quality
% Dissatisfied Customers

Alabama

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Arizona

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

California

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Florida

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Hawaii

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Idaho

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Illinois
P

er
ce

nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Indiana

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Kentucky

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Michigan

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Missouri

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

North Carolina

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Nevada

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Ohio

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Oregon

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Pennsylvania

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

South Carolina

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Texas

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Virginia

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Washington

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Wisconsin

P
er

ce
nt

0
10
20
30
40
50
60
70
80
90

100

7/00 9/00 11/00 1/01 3/01 5/01

Blue = Residence, Red = Business
Source: Bell Atlantic/GTE (Verizon) Merger - 
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